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As our program continues to evolve, we understand that sustainability has strong and direct implications on our financial 
competitiveness and success. While formalizing our strategy, we have ensured that each of our four pillars addresses not only 
issues of environmental and social sustainability, but our company’s financial sustainability as well. We believe that our 2016–
2020 goals have aligned our sustainability strategy with our business strategy in support of long-term financial success.

As we focus on developing strong partnerships with the service providers who manufacture our products, we know that this will 
establish Coach as a company that values human rights and fair labor. By engaging and inspiring our employees, we will continue 
to attract and retain a productive, motivated, and highly skilled workforce that is loyal to the company and focused on driving 
business results. As Coach focuses on environmental conservation, we will build meaningful partnerships with our suppliers 
and reduce the environmental impacts associated with the consumption of energy, water, and waste. Lastly, as we support the 
community through the Coach Foundation, we will build long-lasting relationships in the areas where we operate.

Sustainability is an ongoing journey, and Coach is increasing its ability to address the challenging sustainability issues in our 
industry through sharing our progress and metrics, and responding to surveys like the CDP. Industry issues like worker safety, 
access to clean water, and climate change impact our business now and will impact our business in the future. However, with our 
internal support for sustainability, along with our strategy and goals for 2020, we are confident that we are well positioned  
to meet the challenges and opportunities before us.

LOOKING TO THE FUTURE
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